Introduction
Advertisements included within women's magazines have often used portrayals of families, and of children, in the attempt to persuade readers to purchase the products depicted. As part of such attempts at persuasion, and consistent with advertising's more general tendency to put products forward as problem-solving devices (Dyer 1982:168-169; Cook 2001:49) , particular versions of the relationship between childhood, food, and consumption are advanced in such material. For instance, children may be constructed as particularly 'faddy' in their food preferences, and resistant or uncooperative when it comes to eating healthily. Thus, advertisements for food products have often featured the 'voices' of such children, endorsing a product -evidence that it transcends 'faddiness' or circumvents a more generalised resistance to eating healthily.
This chapter focuses on adverts for food products that involve the depiction of children in some way. It explores advertising claims about the relationship of the products depicted to health and enjoyment, and the degree to which these are aligned differently with adults and children respectively. In exploring this, the chapter uses materials drawn from food advertisements featured in a corpus of women's magazines, between 1940 and 2006, to examine key aspects of the representations of childhood made in relation to food. Using a simplified coding procedure, and a thematic analysis of advertisements featuring children, it identifies a dilemmatic tension (Billig et al. 1988 ) between foods that can be 'healthy' or 'enjoyable'. In their key work on the gendered division of labour in food provision, Charles and Kerr (1988:94) noted that women's accounts of feeding their children often included references to a 'tension between social and nutritional needs'. Similarly, this chapter notes that the associated distinction between health (as nutritional) and enjoyment (as social) is often made, and shows that this is aligned with the adult/child distinction and viewed as a cause of conflict between the two groups in such a way that childhood is constructed as deficient (Lee 2001; Herrick 2007) , and children positioned as deficient consumers. Health and enjoyment are constructed as in tension with one another, such that food provision by adults and for children involves balancing the tension that exists between the two.
As part of this argument, an extended discussion revolves around two key examples which put forward food products as devices that can resolve this very problem -balancing the competing imperatives of health and enjoyment -so that both groups (adults/children) can have their interests satisfied. These are an advert for St. Ivel Cheese from 1940 with the tagline 'I don't care if it does me good I like it' (which gives this chapter its title), and one for Glenryck Pilchards from 1967 which twice features the slogan 'Kids love pilchards even though they are good for them'.
The materials analysed have a clear relationship to the gendered expectations tied up with the caring dimensions role of housewife/ mother (Charles and Kerr 1988; DeVault 1991; Parkin 2006) , but also illuminate aspects of the culturally assumed irrationality of children, and the way that childhood agency (or a lack thereof) is constructed in relation to food. Therefore, the chapter begins with an account of some recent intense societal concerns that circulate with respect to the relationship between children and food.
Advertising, children and some key assumptions
Childhood is a social phenomenon that is defined perpetually as in crisis (James et al. 1998) . At present, a significant proportion of public concern is directed at the relationship between children and food consumption as part of wider concerns and discourses about the risks of the so-called obesity epidemic.
In Britain specifically, the relationship between children and advertising has often been under intense public scrutiny, with the UK government announcing a 'review' of childhood in Britain as well as launching '10-year Children's Plan' in December 2007. Among the social and political concerns currently in circulation, several issues relating to
